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Question 1 [Compulsory]

Construct a 10-item questionnaire intended to measure customer satisfaction in online

shopping, using various types of questions and scaling techniques. [25 marks]
Question 2

Compare and contrast experimental and case study research designs in terms of structure and
application. [25 marks]
Question 3

a) Given the broad topic "Social Media and Academic Performance”, formulate two specific
research questions. [10 marks]

b) Assess the strengths and limitations of using surveys as a primary data collection method.
[15 marks]

Question 4

a) Evaluate the advantages and disadvantages of using data analysis software in research.
[12 marks]

b) Apply appropriate sampling techniques to a study investigating employee satisfaction in a
multinational company. [13 marks]

Question 5

Apply the principles of effective questionnaire design to develop three sample questions for a

study on student mental health. [25 marks]

Question 6

Evaluate different types of research designs and justify which would best suit a study on

customer loyalty in the hospitality industry. [25 marks]
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